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L0GO VARIATIONS
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GOLOR PALETTE




WHITE

COO0 MOO Y94 KOO

R225 G225 B225
HEX #FFFFFF

DIM GREY

C48 M35 Y32 K18

R109 G110 B112
HEX #06D6E /0

BLACK

COO0 MOO YOO K100

ROOO GOOO B 000
HEX #000000
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TYPOGRAPHY ...




BEBASNEUE Bebas Neue

ABCDEFGHIJKLMNOPQRSTUVW XYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLM NOPQRSTUVW XYZ abcdefghijklmnopqgrstuvw xyz

1234567890 1234567890
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TYPOGRAPHY ...
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RULES OF USE




In order to preserve the brand's identity and consistency, it is essential to
highlight the unique design characteristics that set our brand apart.

One of these distinguishing features is the fluidity and curvature of our primary
logo's icon.

To ensure that the brand's aesthetics remain cohesive across all digital and print
mediums, developers and designers should adhere to the following
recommendation:

Rounded Corners Guideline:

01. When integrating or developing images, icons, buttons, or other visual
elements that will represent or be associated with our brand, always opt for
rounded corners.

02. Avoid sharp or squared corners as they can disrupt the brand's identity and
might lead to a disjointed visual representation.

By adhering to these guidelines, we can ensure that the brand's essence and
character are consistently portrayed, fostering instant recognition and trust
among our audience.
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